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If you'd like to publish a newspaper, the first 
( thing to do is to get started —as in every other 
worthwhile endeavor—and then to get off on the 
right foot. 


Whether you decide to publish a 
newspaper all by yourself, or 
with the assistance of a staff, it 
is best to determine right in the 
beginning how large your paper 
will be and how often it will 
appear. Once your decision has 
been made, stick to it. Your 
readers will expect your paper 
on a certain date, and a few 
slip-ups would result in the same 
lackadaisical attitude toward 
your paper as was put into the 
deadline by the editor. 

If yours will be a one-man 
newspaper for your neighbor- 
hood, here is a picture of the job 
ahead of you. Of course, you're 
the all-round printer, and you 
gather your own news, compose 
it, and then set it up for the press. 
(Some of our more experienced 
men can make a mental write- 
up of their news while inking 
their rollers or sitting near their 
presses, setting type in pace 
with their thoughts.) You will 
solicit advertisements for your 
paper, write them up, and print 
them. After your last sheet is off 
the press, the paper is mailed or 
delivered, and collections made 
from subscribers and advertis- 
ers. Actually a one-man paper 
can be compared to a complex 


newspaper organization for it 
combines the same functions on 
a smaller and simpler scale. 

If you are going to have a 
staff, select those you know will 
be interested, who will take 
pride in the paper, and carry the 
work and responsibility that 
goes with newspaper publish- 
ing. Try to give each member 
the special assignment in which 
he would be most efficient, and 
don't forget to stress the dead- 
line period. 

This is the staff of say an 18- 
page paper, and the functions of 
each: 

Editor: He must thoroughly 
understand how to use his press 
and how to get the most out of 
it. Special stunts like hand-en- 
graved illustrations are well to 
know. He must be an organizer, 
and be able to plan in advance. 
He must be willing to work after 
the others finished their assign- 
ments, and to do more than his 
share of the dirty work. 

Assistant Editor: Should know 
enough of the editor's work to 
carry on in his absence. He 
should help through the rush 
periods and wherever he is 
needed, in addition to carrying 
a regular part of the managing 


duties. 


Advertising Manager: He is 
the business man of the outfit 
who gets along with older per- 
sons and makes a favorable 
impression on them. He must 
follow through on each detail of 
his job — selling ads, keeping 
records, writing the ads, and 
collecting for them. 


Reporters: Willingness to 
work and the ability to nose out 
news are important. 


Feature Writer: Must be a per- 
son that has a talent for writing 
clever, original stories. 


Humor Editor: Must be able to 
see the funny side of things and 
put it in writing so others see it 
as he does. Takes more thari 
just clipping jokes from other 
papers. 


Editorial Writer: Must be one 
who forms an opinion and is 
willing to express it on paper. 


Sports Editor: Must enjoy 
sports and find ways of writing 
them in a new and clever man- 
ner. 


LEST YOu FORGOT! 


Most easily mislaid and forgot- 
ten is the instruction booklet that 
comes with each press! Yet, con- 
tained in that booklet are many 
suggestions that are worth re- 
membering. For that reason, we 
list a few of them again below: 


Put quads (or anchors) in “backwards” 
at the beginning and ending of each 
line of type. That is, put them in so that 
the grooved side of the quads will be 
away from the ribbed side of the type 
slot. This will hold the line of type firmly 
so that the type pieces will not move 
when pressure is applied. 


It is possible to mark your press for 
quick and accurate feeding of different 
sized sheets of paper. Place a sample of 
each sheet in feeding position—with the 
front edge just touching the roller be- 
neath the type drum—and outline its 
shape on the press with colored pencil. 
The outlines will serve as quick guides 
for each size. 


To get even margins when setting 
type, mark each type slot at the distance 
from the edges where lines are to begin 
and end. Marking margins in this man- 
ner, will be especially helpful when 
setting up two-column jobs on the Ace 
Press. 


After each set-up is used, remove the 
remaining ink from the type and picture 
dies so that it will not dry and clog up 
the printing surfaces. The best way to 
remove the ink is to place the ink roller 
in “‘non-inking” position and run a wet 
blotter through the press. 


Too much ink on the roller will cause 
printing to blur. Remove excess ink from 
the roller with a dry cloth or blotter. On 
the other hand, to keep the ink roller 
from drying out, cover it with wax paper 
or oil skin when you have finished 
printing. 


When picking up type pieces with 
tweezers, grip the body of the type—not 
the letter face itself. Always release 
press after using it; do not operate the 
machine under too much pressure; and 
be sure to keep your press well oiled! 
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EI SENS, duced from Post Card Size. 


POST CARDS FOR ADS AND NOTICES 


Regular 2c Government Postal 
Cards, printed with a Swiftset 
Rotary Printing Press provide 
an ideal way to get a message, 
ad, or announcement to a large 
number of people quickly and 
economically. 

The cards can be made “‘at- 
tention-compelling” and attrac- 
tive by the use of pictures, col- 
ored inks, and different type 
faces to emphasize important 
points. The No. 8571 Group of 
Tradesmen's Signs Picture dies 
is especially adaptable for use 
in this work. 

In using colored inks, it is 


“u 


well to bear in mind that red 
should be used only for display 
—not for message copy. It is 
an old tradition that a letter writ- 
ten in red ink signifies anger— 
and the same significance is 
often given to literature printed 
entirely in red. The India color 
of the postal card stock makes 
blue or black printing most eas- 
ily read. 

Colored stickers—such as are 
available at Stationers and 10c 
Stores, add a gay touch to pos- 
tal cards. Usually, a single 
sticker at the top or bottom is 
all that is necessary. 


Tea Leaf Readings 
by 


RAMONA 
Prices 35¢ 


TOOAT 


Good turkey$ are scarce 
this year, go phone a 
stop in at Green's Mea 
Market, 2451 Pine Street 
and order yours today. 
Phone:5-6164 


Wein 
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It takes time to figure out just 
which type face will not only fit 
a given amount of space, but 
will ‘’do something” for the copy. 
When you have selected exact- 
ly the right one, the copy almost 
talks. Not literally, of course, but 
can you deny that the sample 
of the Tea Reading Card above 
doesn't hint of gypsies? 


SPOOK Parry 


IN THE 


making’ hype TALK 


Had the line "Tea Leaf Read- 
ings’ been set in a plain Gothic 
type—such as No. 8510—it would 
have resulted in just anothér 
neat card. 


All of the samples were print- 
ed on a Swiftset Press, using 
type available to all composi- 
tors. 


8 SWIFTSET ROTARY 


Drumming Up Business 


Welcome to George Myers and Bob 
Fisher who have just donned the green 
eyeshade and delved right into the 
printing of an eight-page newspaper 
called ‘The Maryland Sentinel.” Sub- 
scription rate is five cents a copy and 
advertisements are ten cents a square 
inch. For your money, they offer first- 
hand news, sports, movies, a humor 
column, and some prize recipes contrib- 
uted by editor Myers’ mother who is an 
excellent cook. 

Here are two editors who deserve the 
finest because they not only want criti- 
cism and suggestions, but invite readers 
to give it. They intend to keep improving 
and that is definitely a formula for 
success. 


Diminutive 


"The Capsule” is just what its name 
implies—a small, compact newspaper 
supplement, packed with local news 
and quiz column. Tom Wright of May- 
wood, Ill., the publisher, believes his 
printing has improved since he first 
started two years ago. In a recent issue, 
he set out to prove it by including two 
pages from his first edition for compari- 
son. Now his readers feel that they are 
really getting their money's worth. 


Wins Scout Merit Badge 


Boy Scout Leo Remlap of Portland, 
Oregon won his merit badge for printing 
with his “Cub” press, then purchased 
an "Ace" and plans to start printing a 
newspaper soon. He has found it profit- 
able to print handbills, cards and pro- 
grams, and now that printer's ink is 
really in his blood, he will tackle the 
newspaper. 


For Baseball Fans 


If the citizens of Detroit, Mich. want 
information and news on any of the 
town’s baseball teams, all they do is 
refer to Robert Graham's “Sports Press." 
Here’s a four-page tabloid that's all 
baseball, except for a few patriotic re- 
minders to buy savings bonds and to 
donate blood. It's a sure-fire hit for 
baseball lovers. 


They Owe It to Him 


Were the winning high school candi- 
dates for office wise in appointing a 
Swiftset printer for their campaign man- 
ager in Salt Lake City, Utah? Allan 
Howell admits he worked hard to put 
their names across, by printing notices, 
tags, etc. The proof of his success is 
that all of his candidates won. 


Special Bargain Days 

Another idea for building up circula- 
tion comes from Superior Scoops, edited 
by Ralph Watson, L. I., N. Y. Subscrip- 
tion rates are lowered to half price on 
certain days. Among his advertisers are 
baby sitters’ listings, and "Want to Buy” 
columns which should make the paper 
highly-valued by the mothers of the 
neighborhood. 


‘Prints Latin Pony 

Here’s a new use for a press which 
is proving profitable for Bobby Russo, 
Cleveland, Ohio, In attractive booklet 
form, he lists aids for tests in Latin 
classes. The sample we saw covered 
Latin 2—Spring Vacation Vocabulary, 
listing 171 words and definitions, neatly 
alphabetized; and 63 verbs with their 
conjugations and definitions. The book- 
let contained 24 pages and sells for 15c. 
Bobby has made a nice profit from their 
sale, 


Unusual Samples 


The red, white and blue flag printed 
on match book covers by Joseph Bryant 
of Atlanta, Ga. is in perfect register, 
and could easily pass for a professional 
job. His "Eagle News” is also a well- 
done job, and we particularly like the 
arrangement of type and pictures. Good 
work, Joseph, and good luck! 


y 


Shows His Appreciation 


The first job which came off the press 
belonging to Brian Young, Des Moines, 
Iowa, was a “thank you for the gift” 
card. A nice idea, and a good start. 
The donor might like to see later work, 
also, 


Marked Improvement 
John A. Hammer, Jersey City, N. J. is 
making rapid progress in his printing 
skill. His most recent sample was 
printed in three colors, and showed far 
greater care in typesetting, inking, etc. 
than previous samples. 


Prints Calendar 


Aligning figures to print a neat calen- 
dar takes time and patience, but Edwin 
Semple of San Francisco, Cal. has an 
abundance of those virtues — so his 
stapled calendar won him a Swiftset 
Master Craftsman Award. 


Corky's “Snoper” 

We like your paper, Corky Stevens of 
Milwaukee, Wisc., but shouldn’t the 
name be ‘The Snooper” instead of 
snoper? 

Corky is twelve years old and has 
acquired a lot of different type and pic- 
ture dies in the year that he has been 
printing. His paper is an Ace-printed 
monthly. 


School Dance Tickets 
One hundred tickets for a _ school 
dance were printed by Ronnie Olson, 
St. Paul, Minn. on the new Star press 
which he received for his birthday. 
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Gold Ink Request 

Mike Walker, Chicago, Ill. requested 
information on gold and silver ink for 
use on his press. We don’t furnish this, 
as gold and silver ink must be very 
dense and such ink will clog on the ink 
ribbons and the dies. 

For those who want gold decorations 
on cards, etc. we recommend that they 
purchase some of the 23-karat gold 
transfer tape which is available—and 
trace any design they want through it. 
It's rather costly, but very decorative, 
and shows up well even on dark leathers 
and black papers. 


Gets Quiz Book Orders 
“Did You Know” is a booklet of inter- 
esting facts which Melvyn Holtman of 
Brooklyn prints on his Cub press. He 
writes that he is receiving lots of orders, 
and we would like to receive a copy for 
review. 


Prints Snapshots in Paper 

We thought it couldn't be done—until 
somebody did it. We're talking about 
snapshots in Swiftset-printed papers. 

One of our young readers sent in a 
sample and we were floored. He had 
taken a snapshot of a fire, and using 
the negative and certain chemicals, had 
reproduced it in his printed newspaper. 
As soon as we get further information, 
we will let our readers know how it is 
done. 


NOTICE! 

A Swiftset Master Craftsman 
button of the emblem shown on 
the back cover will be awarded 
to owners of Swiftset presses for 


outstanding examples of printing. 
Send in a sample of a job you 
have done on your press. If, in 
the opinion of the judges, it merits 
an award, the official button will 
be sznt to you. 
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What You Should Know About Type 


The type sets available for 
use with Superior rotary presses 
are listed by numbers for con- 
venience in ordering—but a 
serious printer will want to call 
them by their proper names. 
Also, he will want to refer to the 
Point” size of each of his sets 
of type. 

The point system is univer- 
sally used today, and if you 
should tell any printer that your 
type is set in 12-point, he will 
immediately get a mental pic- 
ture of the size of the type. If 
you tell him it is set in 12-point 
News Gothic, he will not only 
visualize the size, but also the 
appearance of the type. The 
appearance is referred to as the 
"face" of type. 

There isn't too much to learn 
in determining the point size of 
any type. A point is 1/72 of an 
inch. In measuring printed type, 
measure from the top of a cap- 
ital letter to the bottom of an 
overhanging small letter. If you 
measure the headline for this 
article, your ruler will show that 
it is slightly less than 1/4 inch. 
One-fourth of 72 points is 18 
points. The reason it is slightly 
less than 18 Pts. is because all 
type has a small margin of 
space above and below the part 
that prints, called a ‘’shoulder”. 
This is included in the measure- 
ment. 

With few exceptions, any type 
you measure will be one of the 
following point sizes: 6, 8, 10, 
12, 14, 18, 24, 30, 42, 48, 54, 60, 


72, 84 and 96. If you have only 
a line of capital letters to meas- 
ure, you must allow for the 
lower case letters which hang 
below the line. For example, 
No. 8518 type measures only 
one-fourth inch, and you might 
make the mistake of calling it 
an 18 Pt. type. But if you had 
a line which had a small gory, 
you would find it would meas- 
ure about 5/16’ which is slight- 
ly over 22 points. Type isn't 
made in 22 Pt. size, so you know 
it must be 24 Pt. size. 

The measurement of the 
width of a line of type is given 
in ‘'Picas.’’ A pica is 12 points, 
and there are, consequently, 6 
picas to an inch. All printers 
rulers, and many rulers in gen- 
eral use are marked for picas. 
The width of this column is 12 
picas. 

In identifying the face of a 
type, almost all type falls into 
four classes: Gothics, Romans, 
Scripts and Texts. Gothics are 
characterized by the absence 
of “serifs’’ — small lines or 
wedges at right angles to the 
main lines of letters .. . and 
also by the uniformity of the 
main lines (none thicker or thin- 
ner than others). Roman faces 
have serifs and usually have 
different thicknesses of lines in 
letters. Script type looks like 
hand-writing. Text type is rec- 
ognizahle by the omate curli- 
cues. In addition, some types 
such as Shadow, do not fall 
into any main class. 


vii 


SWIFTSET ROTARY I PRINTERS’ JOURNAL 11 

| AG ji 
Shown below are lines set in they belong, and _ identifying 
each of the type styles avail- name are given so that you 
able for use with presses. Their may refer to them just as a 


correct point size, class to which professional would. 
GOTHIC FACES 


NEWS GOTHIC 
12 Pt. Regular No. 8510 SUPERIOR CRAFTSMEN U 2 


No. 8512 superior craftsmen using 2 


18 Pt. Regular ~—— No. 8003 SUPERIOR Crafts 2 
24 Pt. Condensed No. 8518 SUPERIOR CRAFT ? 


SQUARE GOTHIC 


14 Pt. Bold no. 854 SUPERIOR CRAF 2 
18 Pt. Bold No. 8505 SUPERIOR G2 


— negra ence ean 
CONDENSED GOTHIC 

24 Pt. Bold No. 8506 SUPERIOR CRA 2 
ee — ee 


ALTERNATE GOTHIC 


18 Pt. Medium No. 8514 SUPERIOR CRAFTS 2 


ROMAN FACES 


CENTURY 
10 Pt. Medium No. 8005 SUPERIOR CRAftsmen using 2 


18 Pt. Medium No. 8516 SUPERIOR Craf 2 


TEXT FACE 


WEDDING TEXT 


18 Pt. No. 8515 Superior Craftsmen UW 2 
SCRIPT FACE 


ROMANY 


24 Pt. No. 8049 Supenion Crajta 2 


SHADOW TYPE 


snow wo SUDERINOR ERD 
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There are two popular methods for 
printing 2, 3, or 4 color work on 
your press. The simplest one calls 
for a different ink ribbon for each 
color, and the job must be run 
through once for every color used. 
In the second method, the ink is 
applied directly with a brush, and 
all the colors are printed at once. 


Suppose you were going to print 
the handbill shown below in two 
colors. In the first method, you 
would set up the whole job on the 
press drum just as if you were go- 
ing to print the whole thing in 
black. But you want the illustration 
of the cowboy and the ruling to 
print in green, and so you pull the 
picture of the cowboy off and re- 
move the ruling from the type slot. 


Now you run off as many copies 
of the remainder of the set-up as 
you desire in black or whatever 


PARKER'S RANCH 
Fall Round-up 


SEPTEMBER 30, 1940 


With an exhibition 
of paintings by 


Sando Vago 


FAMOUS PAINTER OF HORSES 
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Color Printing \. 


other color you want to use. When 
you have completed the first run, 
remove all of the slots that have 
just printed and put the cowboy 
and ruling back on the remaining 
empty slots. Change the ink rib- 
bon (or the entire ink roller if you 
have an extra one) and feed the 
partly printed copies through the 
press again to print the green. The 
cowboy and ruling will appear in 
the exact spot you wanted them to. 


The second method of printing in 
color is a little more difficult, but it 
makes it possible to print the cow- 
boy with blue pants, a red shirt, 
and a green hat if you want tol 
The entire set-up is placed on the 
type drum as in the first method 
and the cowboy and ruling are 
again removed. The first run is 
made, the printed set-up is re- 
moved, and the cowboy and rul- 
ing are returned to the remaining 
empty slots. 


This time, your ink roller is 
placed in the "non-inking’’ posi- 
tion. Use the small brushes that 
come with each bottle of colored 
ink. Dip into the blue ink and brush 
it evenly but sparingly over the 
parts of the cowboy and ruling 
that you wish to be blue. Next, 
carefully ink the red sections, and 
then the green. Insert your first 
copy and run it through as before. 
When the colored sections touch 
the paper all three colors will be 
transferred at once. As the hand 
inking will have to be done for 
almost every copy, you wouldn't 
want to use this method when you 
have a large number of copies to 
print. 
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Some 
WISE TIPS 


Many of our reader-wise 
publishers are supplementing 
their local news articles with 
feature’ articles, and have dis- 
covered them to be chuck full of 
interest and appeal. This term 
in metropolitan newspapers ap- 
plies to long articles appearing 
in the Sunday supplements, to 
daily write-ups a half-column 
long, and to the bit of copy that 
goes with photographs. In Swift- 
set papers, it sometimes runs 
several pages long, or just sev- 
eral lines long. Regardless of 
the length of the story, it is writ- 
ten in a journalistic style, and is 
concerned with facts only — 
never fiction. The feature story 
is best described as a ‘fact arti- 
cle’ because it gives useful, in- 
structive information on a cur- 
rent subject, and is written in an 
entertaining style. It differs from 
a news story in that it uses a 
more narrative style of writing, 
and timeliness is not as impor- 
tant. The success of your feature 
articles depends upon your orig- 
inality and style of writing, and 
your selection of subject matter. 


Where can you find 
a good topic? 


BEHIND THE NEWS 


As the editor of a Swiftset paper, 
you print news as it happens. 
Probe a little deeper into those 
articles, and you will find facts 
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On 


FEATURE 
ARTICLES 


=:for feature writing — facts 
which the reader ordinarily 
overlooks. 


LOCAL HISTORY 
A great unexplored field for top- 
ics is about you constantly, even 
outside of news stories. For ex- 
ample, tell them about the old 
farm-house that stood just about 
where the school building is now 
standing, and get some of the 
old timers of your locality to give 
you the facts. 

ANIMALS 

What happened to the stray cat 
the neighborhood has been feed- 
ing for the past month? Tell 
about the puppy who sneaked 
into the school doors and wan- 
dered about in the classrooms 
until he found his master. Ani- 
mals make interesting copy,and 
such events are about us every 
day. 
NEW IDEAS and MOVEMENTS 
You need not wait for ideas to 
come to a head before you can 
write about them as in a news 
story. While plans are still being 
formulated and something defi- 
nite happens, it is still ‘‘fact'’ 
material. 

LOCAL PEOPLE 
Quite a few people of your 
neighborhood have interesting 
backgrounds, and because your 
readers know them personally, 
it makes especially good read- 
ing material. 
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FUN WITH CODE-O-TYPES 


Here’s an idea to give your 
readers a mental challenge and 
keep your papers from being 
thrown away for quite a while. 


Make up Code-o-types. To do 
so, first list each letter of the 
alphabet, and then assign a dif- 
ferent letter to each one. For 
example, make A be G; B could 
be L, etc. Here’s a typical code 
to get you started: 


ABCDEFGHI JKLMNOPQRSTUVWXYZ 
GLFNAQIRMBTWSHCXJOUDKPZVEY 


Next, select a proverb, name 
of song, title of book, slogan, or 
anything else you want to con- 
vert to code. Suppose you se- 
lect the proverb, “A stitch in 
time saves nine.” Change these 
letters according to the code 
above and you will have: 


G UDMDFR MH DMSA UGPAU 
HMHA 


In printing this for your read- 
ers to try to de-code, you will 
want to give them a few hints 
to get them interested. 


You could tell them that it is 
a proverb, and that it has four 
letters I when de-coded. With 
that information, they can count 
identical letters, and will soon 
find that the only letter which 


appears four times is an M—so 
the M must be I. You might also 
tell them that a single letter 
word must be either an A or an 
I. The M is I, so the G must be 
A, and there’s a second G in 
the fifth word which can be 
changed to A. 


You might also want to give 
them a list of the most widely 
used letters. This you discov- 
ered when you first got your 
type, and found there were 
more letters E, A, I, N, O, B.S, 
T than any others. 


By giving each of your friends 
a printed copy of the coded 
proverb, you can make a game 
of the de-coding. Have each 
friend take a turn at calling out 
a letter which he thinks can be 
substituted for the code letters 
until someone recognizes the 
proverb. 


On the proverb, "A stitch in 
time’’ shown in code, the first 
person might call E. You look 
at your code and tell everyone 
to write E above all the A's in 
the proverb. Suppose the next 
person called out R. He would 
be out of the game because 
there are no R's substituted by 
code letters. As soon as any- 
one thinks he knows the an- 
swer, he can call it out, but if 
he is wrong, he’s out of the 
game. 


WRITE FOR FREE COPY 
of 16-PAGE BOOKLET 


Illustrating the complete 
line of SUPERIOR Presses 
and Supplies 


More than 100 items are now available to 
enable printers to get the variety they want 
on their printed jobs. 


Write for your copy today. 


SUPERIOR MARKING EQUIPMENT COMPANY 
1800 W. Larchmont Ave. Chicago 13, Ill. 
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